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WOMEN WISH TO BE “GREEN”, BUT ADMIT THEY
= — AREN’T IN REALITY

MONEY MATTERS WHEN IT COMES TO BEING ENVIRONMENTALLY CONSCIOUS
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small steps we can all do —
like RECYCLING.

Over HALF of U.S. women said
they don’t have the time or money
ANOTHER WAY TO DO IT: Composting is to be as environmentally friendly
a great way to reduce landfill trash and as they’d like.

nourish the soil.
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benefit of being “green.” prices prevent them from
purchasing environmentally-
friendly products.
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SOLUTION: Coupons! 47% of U.S. HURRY!
women are motivated by coupons to
try environmentally-friendly products.
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online.1,267 women wages 18+ were surveyed online April 2011.
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